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Learning objectives

By the end of the webinar, participants will be able to:

•Describe the various uses of social media for research 
uptake and policy advocacy (Background)

• Tweet or post according to your goals as a researcher 
(Practical application)

•Understand how social media analytics can be used to 
inform content development (Monitoring)
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How can social media help me as a 
global health researcher?
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Getting Started
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Webinar Hashtag

• Tweet your questions, comments, and reactions!

#sm4research

“I’m excited to learn about #sm4research today with 
@NTDCOUNTDOWN and @FHI360”
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The impact of social media

• More than 1 in 3 people use social media globally.
1
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Increasing global reach

• 2017
2

• 2.789 billion

• 37% of total population

• 2016
3

• 2.307 billion

• 31% of total population
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The influence of social media
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womensmarch.com



Tweet your answer

What is a benefit of using social media in your work?

Tweet using #sm4research!
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Why social media for global health 
programs?

10

Research Uptake

Reach

Communicat
e

Generate

Disseminate

Engage

Share



Illustrative LSTM programs and partnerships 
utilizing social media

• COUNTDOWN

• CNTD

• A-WOL

• Re-BUILD

• IMPALA

• Stop TB partnership
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Best practices from COUNTDOWN’s social 
media

12

• Have a strategy 

and guidance

• Use SM platforms 

that serve your 

purpose

• Post frequently

• Cross-post on 

Linkedin, listservs, 

other professional 

groups



Practical Application
(so how does this work, anyway?)
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Recipe for a Tweet
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Message

Have something to say

Hashtags

Use # liberally

Mentions

Use @ to talk directly to 
someone or reference them 

in your post

Use a link if there is a relevant one



Recipe for a Tweet
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Message

Have something to say

Hashtags

Use # liberally

Mentions

Use @ to talk directly to 
someone or reference them 

in your post

Use a link if there is a relevant one

Diseases

• #schisto

• #onchocerciasis

• #LymphaticFilariasis

• #beatNTDs

• #Soiltransmittedhelminths

Cross-cutting themes

• #poverty

• #outreach

• #infectiousdiseases

• #implementationscience

• #equity

• #gender

• #treatment

• #SDGs

• #HealthForAll



Recipe for a Tweet
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Message

Have something to say

Hashtags

Use # liberally

Mentions

Use @ to talk directly to 
someone or reference them 

in your post

Use a link if there is a relevant one



Real world scenario 1: academic conference or 
meeting

17

• Connect with collaborators who will be there

• Tweet about your contribution or about a session 
you want to attend and why. Bonus: tag others 
who might attend or would be interested in it 

Before

• Share about people you are excited to be meeting 
and what you like about their work

• Post a picture or update, but explain why it is 
important or exciting

During

• Post reflections on the conference

• Did you learn something that is informing your 
work?After



Practice example: COR-NTD 2018 “Engage 
to Eliminate”

• Who’s going to @COR_NTD @ASTMH #TropMed18? Can’t wait to talk 
about ______! #BeatNTDs Engage to eliminate!
• #UHC #SDG3 #HealthForAll

• #capacitybuilding

• #healthworkers

• #equity

• Presenting on ______ at @COR_NTD @ASTMH #TropMed18. Join me to 
learn _______
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Real world scenario 2: your journal article is 
published

• You can talk about your research (hint: you don’t have to give 
away your results!)

• Leading up to publication, think about other related research 
and co-authors

• Write a blog post to broaden your audience

• Post on Linkedin, too 

• Re-post periodically, when there is a good opportunity

“Online conversations about your paper are guaranteed once it 
is published, so having a diverse online presence ensures you 

can take part in those conversations”
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https://researchforevidence.fhi360.org/3-ways-to-promote-your-published-research



Real world scenario 2: examples
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Real world scenario 3: dissemination meeting

• Include partners, such as NGOs, working groups, etc.

• Mention key players that are present and those who could not 
attend

• Explain what is 

important about it
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Monitoring
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Five metrics to track and what they 
mean

1. Posts
• Valuable as a 

comparison tool

2. Reach
• Total number of 

people who have seen 
your content
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
2015 237 1.8K 736 395 284 549 493 439 717 535 425 376
2016 415 335 385 430 699 672 415 495 293 363 390 324
2017 254 393 404 414 436 248 300 881 586 362 509 279

Blogs present an 
opportunity to 
reflect as a 
researcher on your 
research and 
fieldwork

Posts that tell a story 
are more engaging 

e.g., How you 
investigate snail 
populations

Timely blogs get 
more views 

e.g., post after 
attending a strategic 
policy group meeting



Five metrics to track and what they 
mean (cont.)

24

1. Log in to twitter

2. Go to: analytics. twitter.com



Five metrics to track and what they mean 
(cont.)

3. Impressions
• Total number of times your content is displayed
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Five metrics to track and what they mean 
(cont.)

4. Engagement
• Total number of people who have 

clicked on, commented on, liked, or 
shared your content

5. Mentions
• Total number of times your 

username has been mentioned by 
others
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Using analytics to adapt strategy and content

• Insights

• Let the analytics tell you what aspects of your strategy need 
improving – for example, are any of your stakeholders missing from 
the conversation?

• If data points conflict or are confusing, reach out directly to 
audience and ask for feedback
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FHI 360



QUESTIONS?


